
2019 Holiday Shopping Trends
Results from CommerceHub Holiday Consumer Survey 
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Methodology

With the 2019 holiday shopping season set to 
begin in earnest, CommerceHub surveyed more 
than 3,000 online consumers between the ages 
of 18-74 across the United States to identify key 
purchasing and delivery trends for this year's 
holiday season, such as: how long consumers 
think is reasonable for delivery, what they think 
about BOPIS and where they are looking to shop.



Notable 
2019 Holiday 
Shopping 
Trends

The condensed holiday shopping timeline is pushing 
consumers to designated deal days.

Nearly half of consumers say having an abundance of choices is 
their #1 priority this holiday season.

Buy Online Pickup In Store (BOPIS) has reached maturity and 
increasingly is a valuable tool in ecommerce competition.

For consumers, it’s more about delivery certainty, not 
necessarily next day delivery.

Influencers will continue to have major influence this 
holiday season.

Sustainability is top-of-mind for consumers. 

Voice isn’t all that it’s hyped up to be, as very few consumers 
are looking to shop via voice this holiday season.
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Consumers are faced with a condensed shopping timeline 
between Thanksgiving and Christmas, which puts a heavy 
emphasis on Black Friday and Cyber Monday. While 96% of 
survey respondents plan to do a portion of their holiday 
shopping online, 68% said they’d look to shop on designated 
deal days, up 25% from 2018.

THERE ARE 6 FEWER SHOPPING DAYS THIS YEAR
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Condensed holiday 
shopping timeline 
pushes consumers to 
designated deal days.

How likely are you to do most of your holiday shopping on 
designated deal days, ex. Black Friday, Cyber Monday?

21%
25%

43%

11%

Very likely

Somewhat likely

Somewhat unlikely

Very unlikely



PersonalizationAn abundance of choice was nearly twice 
as important as the other options. 
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Nearly half of 
consumers say 
choice is their 
#1 priority this 
holiday season.

Having an abundance of choices was 
ranked the highest priority

Exceptional delivery 
and fulfillment options

Excellent customer 
service

44%

24%

17%

14%
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Marketplaces will be a huge go-to for consumers this holiday 
season, with over 80% of survey respondents saying this is 
where they will be making their purchases. Despite all the hype 
that direct to consumer brands received this year, they are 
looking to make up less than 2% of the holiday shopping pie.

What choice says 
about the actual 
potential of direct to 
consumer brands.

82%

2%

making purchases on marketplaces

shopping with 
D2C brands

Amazon 69% Walmart 10% eBay 3%
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Consumer choice is being fueled by Buy Online Pickup In Store (BOPIS) 
– and with more retailers understanding that customer needs need to 
be at the center of everything, they are making moves. This holiday 
season, 93% of consumers will look to pick up their purchases in-store 
because they could get their items sooner or for less.

Buy Online Pickup in Store 
has reached maturity and 
increasingly is a valuable tool 
in ecommerce competition.

What best describes the reason why you 
picked up an online purchase in-store?

49% 44%

5% 2%

I was able to get it 
sooner than if it 

was delivered

It was less 
expensive due to 

shipping costs

I was scared that 
it was going to 

get stolen from 
my doorstep

I wasn’t able to sign 
for the package at 
my home or place 

of employment
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As major retailers and e-commerce giants work to make 
same and next-day delivery a reality, it’s imperative that they 
keep customer expectations in check. 64% of survey 
respondents said that if they experienced a delay, it would 
impact their decision to order from the retailer again – a 
compelling statistic that should be taken into consideration 
when retailers work out delivery/fulfillment operations.

It’s more about 
delivery certainty, 
not next day delivery.

Same Day Next Day 2 Days 3-5 Days A week or more

46%37%11%3% 3%

64%
Yes

If you experienced 
a delivery delay, 
would that impact 
your decision to 
purchase 
something again 
from that retailer?

46% of respondents said that 3-5 days is reasonable for delivery
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Influencers are playing a role in today’s online culture. 
Whether they are promoting products or simply showing 
off their lifestyle, those that follow are influenced enough 
to make purchase decisions. 

Over 63% of respondents said that they were at least 
somewhat likely to make a purchase based off of an 
influencer’s recommendation.

Respondents ages 18-29 were less likely to make 
purchases following an influencer recommendation 
compared to respondents older than 30.

Where influencers 
have influence this 
holiday season.

Very likely

Somewhat likely

Somewhat unlikely

Very unlikely

15%

14%

22%

49%

How likely are you to make a purchase based 
off of an influencer’s recommendation?
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83% of respondents believed it was important for 
retailers to offer environmentally conscious shipping 
and delivery options.

Environmentally 
friendly is a go this 
holiday season.

Very important

37%

Somewhat important

46%
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Only 1% of consumers are looking to shop via voice 
this holiday season. 

Voice isn’t all that 
it’s hyped up to be.

How consumers plan to shop this holiday season

1%9%

59%

31%

In-store

Online

Mobile Voice



CommerceHub is a dynamic, cloud-based network connecting 
more than 12,000 retailers, brands and suppliers to power digital 
commerce. Customers including  Walmart, Best Buy and Macy’s 
achieved an estimated $20 billion in Gross Merchandise Value on 
our platform in 2018. 




